
Public – I2 – A1 

ADELAIDE FESTIVAL CENTRE TRUST 

2018-19 Annual Report 

Adelaide Festival Centre Trust 

GPO Box 1269 Adelaide SA 5001 

www.adelaidefestivalcentre.com.au  

Contact phone number:  08 8216 8659 

Contact email: ruth.sibley@adelaidefestivalcentre.com.au 

ABN: 90940 220425 

ISSN: 978-0-9807040-6-8 

Date presented to Minister: 30 September 2019



2018-19 ANNUAL REPORT for the Adelaide Festival Centre Trust 

2 | P a g e

To: 

The Honourable Steven Marshall MP 

Premier of South Australia 

Minister for the Arts 

This annual report will be presented to Parliament to meet the statutory reporting 
requirements of the Adelaide Festival Centre Trust Act 1971 and the requirements of 
Premier and Cabinet Circular PC013 Annual Reporting. 

This report is verified to be accurate for the purposes of annual reporting to the 
Parliament of South Australia.  

Submitted on behalf of the Adelaide Festival Centre Trust by: 

Michael Abbott AO QC 

Chair, Adelaide Festival Centre Trust 

Date 26 September 2019   Signature _______________________ 
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From the Chief Executive Officer 

 

Adelaide Festival Centre aims to be one of the most respected and successful 

cultural institutions in Australia and the Asian region and one that is relevant and 

accessible to its modern multicultural community. 

Our aspiration is for Adelaide and South Australia to be a hub of creative arts and 

entertainment excellence. As the home of the arts, entertainment and great festivals, 

Adelaide Festival Centre is at the heart of this ambition. To achieve this, we focus on 

presenting memorable arts experiences for South Australians and visitors alike.  

 

More than a million people came to Adelaide Festival Centre in 2018-19 to 

experience performances of all kinds: plays, musicals, concerts, ballet and 

contemporary dance, visual art exhibitions and to take part in a range of events, 

festivals and workshops. This was without the use of Her Majesty’s Theatre, which is 

currently undergoing a major redevelopment. Our commitment to ongoing 

infrastructure upgrades on the Festival Centre site and at Her Majesty’s have been 

major undertakings for the organisation. 

Adelaide Festival Centre supports and co-presents some of the world’s biggest 
touring musicals, bringing shows which wouldn’t otherwise be seen in South 
Australia. Productions in 2019 included: Mamma Mia!, Disney’s Aladdin and Book of 
Mormon. Shows and other performances attracted more than 538,000 ticket sales in 
this year. 

Our annual program combines creative and public purpose goals, underpinned by 
commercial activity and government support. For more than a decade, Adelaide 
Festival Centre has raised 70 per cent of its operating budget from earned income.    

Adelaide Festival Centre also presents a year-round program of festivals which 

support South Australia’s reputation as the Festival State. 

Our festivals: Cabaret, OzAsia, DreamBIG, French, Guitar and OUR MOB are not 

only popular, but also progressive. A Jaipur Literature Festival satellite was added 

this year. They are relevant to our 21st Century community and between them 

embrace artistic excellence, cultural diversity, reconciliation and learning. 
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Adelaide Festival Centre is recognised as a national hub for Asian Australian cultural 

engagement and has a commitment to meaningful participation in our multicultural 

community and contributing to good civic society. The Festival Centre hosts and 

administers the office for Adelaide UNESCO Creative City of Music and oversees the 

many local and international music collaborations and events this generates. The 

Festival Centre also takes on regional leadership with the Chairmanship of the 

Association of Asia Pacific Performing Arts Centres and presence on the boards of 

the Australia Singapore Arts Group and the Global Cultural Districts Network, and 

operates the most comprehensive Asian arts intern program in the country, taking 

interns form Korea, Indonesia, China, Hong Kong and Singapore. 

Adelaide Festival Centre is committed to presenting programs relevant to all ages. 

More than 100,000 children visit our venues each year to experience creative arts 

activities, including more than 6,000 students from disadvantaged and regional 

schools. Furthermore, our alliances with South Australia’s three universities in 

teaching and research are significant and growing. 

CentrED is the Festival Centre’s core learning program for students from Reception 

to Year 12 and Adelaide Festival Centre works with the Department for Education to 

deliver a year-long program designed to maximise access for Aboriginal students 

and students from disadvantaged schools.  More than 17,000 students and teachers 

from nearly 900 schools are involved with centrED each year. 

Adelaide Festival Centre is the home of creative arts, entertainment and festivals and 

we seek to leverage our role as cultural and community leaders for the maximum 

benefit for our city and state. We want to encourage more people to come to our 

venues and to return often; we want our places and spaces to offer arts for all. 

 

 

Douglas Gautier AM 

Chief Executive Officer  
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Overview: about the agency 

Our strategic focus 

Our Purpose To entertain, educate, engage and inspire.  

Our Vision To be the arts and entertainment heart of the Festival State. 

Our Values National and international cultural leadership.   

Our 
functions, 
objectives 
and 
deliverables 

• Be the best arts and entertainment destination though well-
provisioned, sustainable, accessible, spaces.   

• Grow audiences through quality experiences and tell our 
story to build our reputation and stakeholder support. 

• Build financial capacity to respond to change and embrace 
opportunity.  

• Maintain a positive culture built on collaboration and 
creativity.  

• Develop and implement a fundraising plan for sustainable 
funding, the development of new projects, the delivery of 
core operations and the improvement of capital facilities. 
 

(Adelaide Festival Centre Trust Strategic Plan 2018-2020) 
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Our organisational structure 

 

 

Changes to the agency  

During 2018-19 there was one change to the agency’s structure and objectives as a 
result of internal reviews or machinery of government changes. 

Following a review of operations and consultation with staff, a revised organisational 

structure for the Marketing, Publicity, Ticketing, Digital Projects and Front of House 

departments has been implemented, realigning reporting lines to focus on customer 

experience. The new structure brings together these areas under Marketing, Sales 

and Audience Engagement. 

The Marketing team is the brand advocate for Adelaide Festival Centre and one of 

its key roles is to ensure the brand reflects the organisation’s vision and values.  

The Marketing Team is focussed on increasing the profile and patronage of Adelaide 

Festival Centre and engaging a greater range of audiences through the delivery of 

targeted and integrated channels. The alignment of the Marketing team with the 

Publicity, Ticketing and Digital Projects departments maintains a consistency across 

the entire customer journey. 
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Our Minister 

The Honourable Steven Marshall MP, Premier of South Australia. 

 

 

Premier Marshall is responsible for Aboriginal Affairs and Reconciliation, Defence 
and Space Industries, the Arts, Veterans’ Affairs and Multicultural Affairs.  

 

Our Executive team 

Douglas Gautier AM, Chief Executive Officer & Artistic Director 

Carlo D’Ortenzio, Chief Operating & Financial Officer 

Elizabeth Hawkins, Director, Programming & Venue Sales 

Kristen Eckhardt, Director, Marketing, Sales & Audience Engagement 

Ruth Sibley, Head of Public Affairs 

 

Legislation administered by the agency 

None 
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The agency’s performance 

Performance at a glance 

Agency contribution to whole of Government objectives 

 

Key objective Agency’s contribution 

More jobs 
Supporting arts and entertainment to increase activity 
and build the visitor economy. 

  

Lower costs  Delivering a broad, imaginative and stimulating program 
that is accessible wide-reaching, developed to ensure 
the Centre is financially sustainable. The Centre strives 
to contain costs through system improvements and 
takes opportunities to explore additional revenue 
sources where possible.  

Better Services Promoting international engagement and building South 
Australia’s reputation overseas.   

Agency specific objectives and performance 

Adelaide Festival Centre is operated by the Adelaide Festival Centre Trust (the 

Trust). The Trust is a South Australian Government statutory body, created and with 

responsibilities outlined in the Adelaide Festival Centre Trust Act 1971. 

The Trust’s purpose, as set out in the Act, is to contribute to the cultural, social and 

intellectual development of all South Australians. Towards this, the Trust functions:  

a. to produce, present and manage the performing arts in the building occupied 
by the Trust at Adelaide Festival Centre or any other building; 

b. to provide or assist in providing premises and equipment for the purpose of 
the presentation of the performing arts; 

c. to promote and encourage the development and presentation of the 
performing arts; 

d. to promote and encourage public interest and participation in the performing 
arts; 

e. to promote and encourage either directly or indirectly the knowledge, 
understanding, appreciation and enjoyment of the performing arts; 

f. to perform the functions given to the Trust under another Act; and 

g. to perform functions that are incidental, complementary or helpful to, or likely 
to enhance the effective and efficient performance of, the functions mentioned 
in paragraphs (a) to (g). 
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The Trust endeavours to maintain a strong governance framework, consistent with 

contemporary best practice and compliant with legislative requirements and modern 

financial standards, government policies and priorities.  

Adelaide Festival Centre Trust Strategic Plan 2018-2020 objectives: 
 

Programming  
Curate a dynamic year-round festivals and events program that entertains, 
inspires and educates - enriching the lives of all South Australians. 

 
Marketing, Sales and Publicity  

Grow audiences through quality customer experiences and tell our story to 
build our reputation and stakeholder support. 

 
Venues and Infrastructure 

Be the best arts and entertainment destination through well-provisioned, 
sustainable spaces that are accessible to all. 

 
People and Culture 

Maintain a positive culture built on collaboration and creativity. 
 
Sponsorship and Philanthropy 

Develop and implement a fundraising plan for sustainable funding, the 
development of new projects, the delivery of core operations and the 
improvement of capital facilities. 

 
Sustainability and Growth 

Build financial capacity to respond to change and embrace opportunity. 

 

Agency 
objectives 

Indicators Performance  

Year-round 
program and 
festivals 

 
Adelaide Festival Centre presents 
theatre, dance, music, and 
exhibitions, and is committed to 
supporting and co-presenting 
some of the world’s biggest touring 
musicals, including Disney’s 
Aladdin. This was the first visit to 
South Australia by Disney 
Theatrical. 
 

The program included major 
musicals, theatre, ballet, 
contemporary dance and 
performances for children and 
young people.  

 
In the 2018-19 financial year 
attendance figures were:  
ticketed 538,400  
non-ticketed 527,882.  
Total 1.07million for 
performances, exhibitions, 
concerts and events in Adelaide 
Festival Centre venues: Festival 
Theatre, Dunstan Playhouse, 
Space Theatre, Artspace, and 
QBE Galleries.  
(NB, Her Majesty’s Theatre has 
been closed for redevelopment 
since March 2018.) 
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Adelaide 
French 
Festival 

The second edition of Adelaide 
French Festival was held over 
three days in January, with a 
diverse and accessible program of 
French and French-inspired music, 
theatre, visual arts, food, wine, 
fashion and workshops. 

Featuring two world premieres and 
more than 20 exclusives, the 2019 
festival focused on Brittany, with a 
range of musicians, artists, 
musicians, artists, designers and 
chefs travelling to Adelaide 
Festival Centre to showcase the 
region’s culture. 

 

8,000 people attended Adelaide 
French Festival and eight shows 
sold out in advance.  
 
Total media coverage was 240 
items, reaching a cumulative 
audience of 7,833,391 with an 
advertising space rate of 
$962,889. 

 

Adelaide 
Cabaret 
Festival 

Adelaide Festival Centre’s 2019 
Adelaide Cabaret Festival 
included 380 artists in 245 
performances.  
 
Showcasing classic and 
contemporary cabaret, the 
festival featured 17 Adelaide 
exclusives, 17 Adelaide 
premieres and seven national 
premieres by Australian and 
international artists from 
Germany, Sweden, the United 
States of America, Ireland, New 
Zealand, and the United 
Kingdom. 

 

23,069 tickets were sold to the 
2019 Cabaret Festival, with a box 
office total of more than $1.313 
million. 
 
An analysis of coverage 
published measuring volume in 
the last 366 days between 2 Aug 
2018 and 2 Aug 2019 for 
Adelaide Cabaret 
Festival found 2,327 items.  
 
This coverage reached a 
cumulative potential reach 
of 56,598,752 with an Advertising 
Space Rate of AUD$13,219,512. 
 

DreamBIG 
Children’s 
Festival 

DreamBIG Children’s Festival 
2019 included more than 100 
performances and 230 workshops 
and activities. The program 
included 55 shows for children and 
young people. 
The Big Family Weekend attracted 
25,000 attendees and entertained 
families with free events along 
North Terrace during the two-day 
event.  

 

For the 2019 festival, the total 
attendance was 113,788. 
 
An analysis of coverage 
produced between 
8 July 2018 and 1 July 2019 for 
DreamBIG Children’s Festival 
found 236 items.  
This coverage reached a 
cumulative audience of over 
6,022,464 and had an advertising 
space rate of approximately AUD 
$1,051,820.  
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More than 96,000 people were 
reached via paid social media 
content and there were more than 
321,000 views of the festival’s 
organic social media content. 
 

OzAsia 
Festival 

The 12th OzAsia Festival featured 
five world premieres, 20 Australian 
premieres and 22 South Australian 
premieres, with work presented 
from 817 artists and 20 countries.   
 
The 2018 program included more 
than 400 activities, with 250 
scheduled performances, 55 talk 
events, 34 film screenings, eight 
exhibitions and 66 workshops.  
 
The Moon Lantern Parade 
attracted more than 40,000 people 
to Elder Park and the Lucky 
Dumpling Market.   
 
Celebrating the stories, history and 
rich culture of India and the 
connections between Asia and 
Australia, the first satellite event of 
the Jaipur Literature Festival (JLF 
Adelaide) attracted more than 
5,000 people. 

200,000 people participated in 
the 2018 OzAsia Festival.  
 
An analysis of media coverage 
produced in the 365 days 
between 5 Dec 2017 and 5 Dec 
2018 for OzAsia found 855 items. 
This coverage reached a 
cumulative audience of 
25,099,549 and had an 
advertising space rate of AUD 
$5,382,878. 
 

Adelaide 
Guitar Festival 

Adelaide Guitar Festival 2018 

featured 19 international artists, 

five world premieres, two 

Australian and four Adelaide 

premieres. 

 

The overall attendance 

including master classes, artist 

talks and the state-wide Guitars in 

Bars program, reached more than 

32,000 people and resulted in 

four sold-out shows. 

 

There were 28 events at Adelaide 

Festival Centre and 214 Guitars in 

Bars events. 

 

The Resonance program, which 

brings live music to health, aged 

care and residential facilities, 

Adelaide Guitar Festival 2018 

had the best result in net box 

office since 2010 and the highest 

number of tickets sold since 

2012. 6265 tickets were sold. 

The festival achieved 99% of its 

box office target. 
 

An analysis of coverage 
produced in the 384 days 
between 1 Sep 2017 and 19 Sep 
2018 for Adelaide Guitar Festival 
found 504 items. 
 
This coverage reached a 
cumulative audience of 
12,543,694 and had an 
advertising space rate of AUD 
$2,625,108. 
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increased to a total of 22 events 

and broadened its reach into 

regional areas including 

Jamestown, Port Pirie, Mount 

Gambier and Goolwa. 

OUR MOB 
2018 was the 13th year of OUR 
MOB: Art by South Australian 
Aboriginal Artists. The free 
exhibition featured artworks from 
more than 70 First Nations artists 
with ages ranging from 8 - 77 
years old.  

Three prizes were awarded on 
opening night: Don Dunstan 
Foundation OUR MOB Emerging 
Artist Prize; the Country Arts 
South Australia (CASA) Regional 
OUR MOB Emerging Artist 
Professional Development 
Award; and Aṉanguku Our Young 
Mob Award. 

 

Something on 
Saturday 

Something on Saturday has been 
bringing entertainment to 0–10 
year olds and their families for 
more than 40 years, providing 
subsidised live performances and 
free workshops.  

 

Something on Saturday’s 2018-
19 program featured over 212 
artists including 191 local and 21 
from interstate. 

More than 12806 families 
attended Something on Saturday 
across 47 shows during the 2018-
19 season. 

 

OnStage 
OnStage is an arts education 
program providing affordable, high 
quality theatre, dance, singing and 
technical workshops during the 
school holiday period. 

 

435 children participated in 
OnStage 2018. The program 
featured more than 20 
workshops. 

 

centrED 
Adelaide Festival Centre’s 
education program centrED 
provides curriculum-based arts 
education programs and resources 
for South Australian teachers and 
their students, with an emphasis 
on the performing and visual arts.  
 
centrED programs are designed by 
an Education Coordinator who is 
employed by Adelaide Festival 
Centre, supported by funding from 
the Department for Education. 

centrED provides ticket and 
transport subsides with funding 

In 2018-19 there were 249 
centrED events and programs, 
11316 participating students and 
1310 participating teachers 
across 617 schools.   
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support from the Education 
Minister’s Grant and Adelaide 
Festival Centre Foundation. 

GreenRoom 
There were nine GreenRoom 
performances plus events. 
Adelaide Festival Centre mentored 
seven GreenRoom advocates 
through the GreenRoom Advocacy 
program of whom more than half 
secured work within their desired 
industry.  
 
This year there was a focus on 
collaborating with centrED to 
bridge the gap between the two 
youth programs, which saw the 
introduction of our new Arts Start 
program for ages 16-30.  
 
Arts Start aims to help young 
people kick start their career within 
the arts through a series of 
educational workshops and 
forums. centrED and GreenRoom 
together have delivered three 
successful Arts Start educational 
forums and there is a plan to 
continue this program into the 
future.  

Adelaide Festival Centre had 156 
new members join the 
GreenRoom Arts Program in 
2018-19. 
 
centrED and GreenRoom 
together have delivered three 
successful Arts Start educational 
forums and plan to continue this 
program into the future.  
 

 
Corporate performance summary 

While Adelaide Festival Centre relies on funding from the South Australian 
Government, it is a commercial operation drawing around 70 per cent of revenue 
from commercial activities.  Key parts of the organisation include:  

• Catering services – including functions, business and retail operations at all 
venues. 

• Marketing and Publicity Services – delivery of marketing and publicity for 
external venue hirers, based on our local knowledge and experience in the 
South Australian market for arts and entertainment. 

• Theatre hire – use of the venues to external arts companies and commercial 
producers. 

• Theatre workshops – workshop facilities to build sets and provide engineering 
solutions for local, interstate and international touring theatrical productions 
and cultural events. 

• Ticketing and Database marketing - BASS ticketing system provides ticketing 
for external festivals and events. 
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• Merchandise – Adelaide Festival Centre sources and produces merchandise 
related to festivals and shows. 
 

 

 

Highlights for the financial year 2018-19 include:  

• 1.07 million attendances 

• $5.9m in income through the Trust’s BASS ticketing service 

• 1,800 performances presented at the Adelaide Festival Centre 

• $1.5m in set construction and workshop hire services including set builds for 

major musicals Billy Elliot, Charlie and the Chocolate Factory and School of 

Rock. 

• 89 Functions catered by the Food and Beverage team including weddings, 

corporate events and pre-show dinners. 

• Five festivals, including 49 days of festival performances.  
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Employment opportunity programs 

Program name Performance 

Work Experience 
and Work 
Placement 
programs  

Adelaide Festival Centre’s work experience program 
provides students with an understanding and overview of 
how Adelaide Festival Centre operates, providing students 
with the knowledge of careers available within arts 
administration. 

The 2018 Work Experience Program has seen 12 students 
participate in week-long placements respectively, with a 
focus on Arts Administration.  

The 2019 Work Experience Program has seen eight 
students (two groups of four) working across both 
Programming and Marketing. 

Students from lower IoED (Index of Educational 
Disadvantage) ranked schools were prioritised to participate. 

 

International 
Internship 
programs  

2018-19 saw Adelaide Festival Centre host interns from the 
China National Theatre for Children, Chinese University 
Hong Kong, Hong Kong Arts Development Council, Center 
for China Shanghai International Arts Festival, Guangzhou 
Opera House and the Malaysian Government – Cultural 
Economy Development Agency 

 

Agency performance management and development systems 

Performance management 
and development system 

Performance 

Adelaide Festival Centre 
managers use an updated 
suite of performance 
management and 
development forms to 
review the organisational 
and personal effectiveness, 
teamwork and customer 
focus of permanent, 
temporary and casual staff. 

Compliance for 2018-19 with performance 
development reviews was 14 per cent. 
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Work health, safety and return to work programs  

Program name  Performance  

Emergency 
Procedures  

Updated power failure procedures and blackout drills held 

Crisis 
Management 

New Crisis Management Procedures developed 

Internal Audits Working at Height; Body Stressing and Ergonomics 

 

Workplace injury claims Current 
year 

2018-19 

Past year 

2017-18 

% Change 
(+ / -) 

Total new workplace injury claims 4 5 -20% 

Fatalities 0 0 0 

Seriously injured workers* 0 0 0 

Significant injuries (where lost time exceeds a 
working week, expressed as frequency rate 
per 1000 FTE) 

Only 1 lost time injury per year 

 

*number of claimants assessed during the reporting period as having a whole person impairment of 30% or more 

under the Return to Work Act 2014 (Part 2 Division 5) 

Work health and safety regulations Current 
year  

2018-19 

Past year 

2017-18 

% Change 
(+ / -) 

Number of notifiable incidents (Work Health 
and Safety Act 2012, Part 3) 

0 1 -100% 

Number of provisional improvement, 
improvement and prohibition notices (Work 
Health and Safety Act 2012 Sections 90, 191 
and 195) 

0 0 0 
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Return to work costs** Current 
year  

2018-19 

Past year 
2017-18 

% 
Change 
(+ / -) 

Total gross workers compensation 
expenditure ($) 

$67,519.01  

 

$38,551.05 +75% 

Income support payments – gross ($) $942 $5,434 -83% 

**before third party recovery 

 
Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-work-health-and-safety  

Executive employment in the agency 

Executive classification Number of executives 

Employees defined as Executives as per the State 
Government of South Australia Human Resources 
Dataset: Data Definition 

9 

 
Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-executive-employment  

The Office of the Commissioner for Public Sector Employment has a workforce 
information page that provides further information on the breakdown of executive 
gender, salary and tenure by agency. 

https://data.sa.gov.au/data/dataset/afct-work-health-and-safety
https://data.sa.gov.au/data/dataset/afct-executive-employment
https://publicsector.sa.gov.au/
https://publicsector.sa.gov.au/about/office-for-the-public-sector/workforce-information/
https://publicsector.sa.gov.au/about/office-for-the-public-sector/workforce-information/
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Financial performance 

Financial performance at a glance 

The following is a brief summary of the overall financial position of the agency. The 
information is unaudited. Full audited financial statements for 2018-19 are attached 
to this report. 

 

Statement of 
Comprehensive Income 

2018-19 
Budget 
$000s 

2018-19 
Actual 
$000s 

Variation 
$000s 
 

2017-18 
Actual 
$000s 

Expenses 45,419 51,450 6,031 50,380 

Revenues 22,762 30,189 7,427 20,897 

Net cost of providing 
services 

22,657 21,261 1,396 29,483 

Net Revenue from SA 
Government 

22,657 24,301 1,644 26,171 

Net result 0 3,040 3,040 (3,312) 

Total Comprehensive Result 0 3,040 3,040 4,910 

 

Statement of Financial 
Position 

2018-19 
Budget 
$000s 

2018-19 
Actual 
$000s 

Variation 
$000s 
 

2017-18 
Actual 
$000s 

Current assets 11,633 27,142 15,509 19,884 

Non-current assets 81,626 53,576 -28,050 25,149 

Total assets 93,259 80,718 -12,541 45,033 

Current liabilities 11,034 29,900 18,866 18,344 

Non-current liabilities 57,483 29,425 -28,058 8,336 

Total liabilities 68,517 59,325 -9,192 26,680 

Net assets 24,742 21,393 -3,349 18,353 

Equity 24,742 21,393 -3,349 18,353 

Consultants disclosure 

The following is a summary of external consultants that have been engaged by the 
agency, the nature of work undertaken, and the actual payments made for the work 
undertaken during the financial year. 

 

Consultancies with a contract value below $10,000 each 

Consultancies  Purpose  $ Actual payment 

All consultancies below 
$10,000 each - combined 

Various  N/A 
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Consultancies with a contract value above $10,000 each  

Consultancies  Purpose  $ Actual payment 

Sarah Hunt Consultancy Department Restructure $ 48,000 

 Total $ 48,000 

 
Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-consultant-data   

See also the Consolidated Financial Report of the Department of Treasury and 
Finance for total value of consultancy contracts across the South Australian Public 
Sector.  

Contractors disclosure 

Contractors with a contract value below $10,000 

Contractors Purpose  $ Actual payment 

All contractors below 
$10,000 each - combined 

Various  $ 1,300,900 

 

Contractors with a contract value above $10,000 each  

Contractors  Purpose  $ Actual payment 

Various musicians, artists 
and production staff, 98 in 
total 

OzAsia Festival, Adelaide 
Cabaret Festival, 
Adelaide Guitar Festival, 
DreamBIG Children’s 
Festival, Something on 
Saturday, centrED, 
Adelaide French Festival  

$421,800 

AKA Promotions Marketing services for 
various theatre shows 

$319,100 

APC Integration Engineering trades for 
scenery build workshops 

$51,300 

Artlab SA Remediation of damaged 
paper records 

$13,800 

Bespoke Hospitality Food and Beverage staff $40,800 

Big Cactus Technical theatre staff $14,000 

Event Personnel Australia Technical theatre staff $100,600 

https://data.sa.gov.au/data/dataset/afct-consultant-data
http://treasury.sa.gov.au/
http://treasury.sa.gov.au/
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Contractors  Purpose  $ Actual payment 

Ensyst Pty Ltd ICT managed service $144,400 

Department of the 
Premier and Cabinet 

WHS services $70,500 

John DiUbaldo and Co Procurement services $48,800 

Jana Davies Makeup services $10,600 

Simone Romaniuk Festival design services $17,900 

Kathryn Biggs Graphic design $11,800 

Pinnacle People Food and Beverage staff $136,900 

Rawsons Electrical Electrical trade services $17,000 

Risky Business 
Emergency Management 
services 

Emergency management 
services  

$22,600 

Sarah Hunt Marketing services $18,200 

Skill Hire WA PTY LTD Food and Beverage staff $39,000 

The Famous Spiegeltent Tent and crew hire $50,700 

 Total $2,850,700 

 
Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-contractor-data  

The details of South Australian Government-awarded contracts for goods, services, 
and works are displayed on the SA Tenders and Contracts website. View the agency 
list of contracts. 

The website also provides details of across government contracts. 

Other information  

Not Applicable   

https://data.sa.gov.au/data/dataset/afct-contractor-data
https://www.tenders.sa.gov.au/contract/buyerIndex
https://www.tenders.sa.gov.au/contract/buyerIndex
https://www.tenders.sa.gov.au/contract/search?preset=organisationWide
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Risk management 

Fraud detected in the agency 

Nil 

Strategies implemented to control and prevent fraud 

The Adelaide Festival Centre Trust strives to have in place controls, appropriate to 
the nature of its business, to ensure that any risk of fraud is effectively managed. 
These controls include: 

• Oversight by an independent Board of Trustees and an internal Risk and 
Audit Committee 

• Operations being governed by a charter, Treasurer’s Instructions and the 
Trust’s own policies 

• Management’s ongoing consideration of the risk within its normal business 
operations 

• Internal controls and procedures throughout the business, including 
segregation of duties, ongoing monitoring and review and financial systems 
controls 

• Annual audits by the Auditor-General’s Department. 

 

Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-fraud-detected  

Whistle-blowers disclosure 

Number of occasions on which public interest information has been disclosed to a 

responsible officer of the agency under the Whistleblowers Protection Act 1993: 

0 

Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-whistleblower-s-disclosure   

   

https://data.sa.gov.au/data/dataset/afct-fraud-detected
https://data.sa.gov.au/data/dataset/afct-whistleblower-s-disclosure
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Reporting required under any other act or regulation 

N/A 

 

Reporting required under the Carers’ Recognition Act 2005 

Adelaide Festival Centre recognises the role carers play in our society and we 

acknowledge the responsibility to provide care is a joint one between the carer, 

service providers, public institutions and all levels of government. We respect carers’ 

right to access a wide range of responsive, affordable services to support them.  

Adelaide Festival Centre promotes the use of the Companion Card which entitles 

carers to attend an event with the person they are caring for free of charge. The 

scheme is run by a third party and we offer Companion Card tickets to all Adelaide 

Festival Centre produced shows and encourage our commercial hirers to do the 

same. 

 

 

 



2018-19 ANNUAL REPORT for the Adelaide Festival Centre Trust 

 24 | P a g e  

Public complaints  

Number of public complaints reported  

Category of complaints by subject Number of 
instances 

BASS  8 

Venue – Disability access 7 

Venue – Food and beverage 15 

Venue –seats/sightlines/sound etc 12 

Venue –foyers/facilities/etc 10 

Redevelopment – Adelaide Festival Centre/ Plaza 5 

Redevelopment – Her Majesty’s Theatre 6 

Programming – Adelaide French Festival 3 

Programming – OzAsia Festival 2 

Programming – Adelaide Cabaret Festival 4 

Programming – Adelaide Guitar Festival 1 

Programming – DreamBIG Children’s Festival 1 

Shows and Performances 11 

Car Parking – Disability access 5 

Car Parking – Miscellaneous 3 

Security 1 

Customer Service 3 

Latecomers/Disruptions during shows 6 

Marketing Collateral   1 

Power Outage event 19 
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Complaint outcomes 

 

Nature of complaint or 
suggestion 

Services improved or changes as a 
result of complaints or consumer 
suggestions 

Performance feedback:  
Ad hoc feedback around 
accessibility, congestion, sightlines, 
sound and quality during 
performances 

• Reviews and maintenance of equipment 
are undertaken to ensure quality is 
maintained 

• Updated messaging reinforcing the level 
or type of experience expected 

• Feedback is shared where appropriate 
with external productions to adapt for 
future performances. 

Food & Beverage feedback: 
Ad hoc specific feedback around 
accessibility, congestion, variety and 
quality 

• Entering into the procurement process 
for a more efficient point of sale system. 

• Inhouse and agency staff inductions are 
reviewed and adapted as necessary 

• Leased venues are shared in feedback 
process to adapt for future offerings. 

Digital feedback: 

Ad hoc online troubleshooting 

• Implementation of a new Marketing 
Cloud, to increase the targeted 
relevancy of email communications. 

• Assistance in updating the email 
settings of a patron who was 
experiencing severe server delay in the 
receiving of email communications. 

 

 
Data for previous years is available at:  
https://data.sa.gov.au/data/dataset/afct-summary-of-complaints  

https://data.sa.gov.au/data/dataset/afct-summary-of-complaints
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Appendix: Audited financial statements 2018-19  

 

 




























































